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Item 7.01. Regulation FD Disclosure.

Beginning on June 2, 2020, Hillenbrand, Inc. (“Hillenbrand”) intends to meet from time to time and make presentations to current and prospective investors. Exhibit 99.1
provides a copy of the slides that may be used in connection with or referenced in such meetings.

This Current Report on Form 8-K and the documents included as exhibits hereto are for informational purposes only and shall not constitute, or form a part of, an offer to sell or
the solicitation of an offer to sell or the solicitation of an offer to buy any securities.

Exhibit 99.1 is incorporated into this Item 7.01 by reference. The information furnished in this Item 7.01 and Exhibit 99.1 shall not be deemed “filed” for purposes of Section 18
of the Securities Exchange Act of 1934, as amended (the “Exchange Act”), or otherwise subject to the liabilities of that section, and shall not be deemed to be incorporated by

reference into any Hillenbrand filing under the Securities Act of 1933, as amended, or the Exchange Act, except as shall be expressly set forth by specific reference in such
filing.

Item 9.01. Financial Statements and Exhibits.
(d) Exhibits.

Exhibit No. Description of Exhibit

99.1 Current and Prospective Investor Meeting Slides
104 Cover Page Interactive Data File (formatted as Inline XBRL)
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Pursuant to the requirements of the Securities Exchange Act of 1934, the registrant has duly caused this report to be signed on its behalf by the undersigned, thereunto
duly authorized.
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By:  /s/Nicholas R. Farrell

Name: Nicholas R. Farrell
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Cautionary Statements HiLLENBRAND

Throughout this presentation, wemake a number of “forw ard-looking statements™ within the meaning of Secbion 274 of the Securties Actof 1944, as amended (the "Securies Act’), Section Z1E of the Securites
Ecchange Actof 1934, as amonced and the Private Securises Litigation Reform Actof 1955 and that are intended 10 be covened by the safe harbor provided under these sections, As the words imply, these e
statements about fLture sales, eamings, cash fiow , results of operations, uses of cash, financings, share repurchases, abilty o mest delevenng goals, and other measwes of firancial performance or potertal future
plars or events, siraleges, objectives, belefs, prospects. assumpions, expectations and projecied costs of savings of ransactions of the Conpany that mght or mght not happen in the Tuture, as contrasbed with
hsstoncal mformation. Forward-lookng statements. are based on assumptions That we believe are reasonable, but by ther very nature are subject bo a widerange of rsks. ¥ our assurptions prove inaccurale or wnknown
T3 ANG UNCOAINGES MANeraLne, HCDUR resUEs could vary materally from HIRNDOARGS (the “CoManyT) BXpPECTAONS And propcIong.

Wiords that could indicate that weare making Torward-looking statements inchede the follow ing and simitar expres$ions in connection withany decussion of the tming of nature of future operating of firancial

PR oirance:
Imterd beleve plan axpect mary goal oLl project
become pursue estimate wil forecast continue coud anteipate
trget impact promse: Impeove progress potenaal shousa encourage

Thés & nat an exhaustive st but s inended to give you an idea of how weiry o dently forw ard-locking statements. The absence of any of these wards, how ever, does not mean thad the stalement & not Torward-iocking

Here ts the key point: Forward-isaking stadsments are nol guaranises of fulure parformance o evanls. and our achnal reswls o avents cowld diffar matariafly from those sef farth in any forward-looking stalaments. Amy
number of factors, many of whichare beyond ow conbrol, could cause our performance & difer significantly from what s des cribed in the forward-locking statements. These factorsinclude, but are not imited to- the mpact
of contagious dueases such as the COVID-18 pandermic and the societal, govemmental, and ndividual responses thereto, inchuding Supply chain dsruptons, bes of contracts andior Customers, enosion of Some customers’
credt qualty, closure o temparary interrupton of the Compamy's of supplers’ manufacturing faciibes, travel, shipping and kbgistcal dsruptions, D33 of human captal or personned, and general economc calmites that
could result in an extendad shutdown or reduction of our operations, substantilly reduced sales volumes, or supply constraints; risks that the intsgration of Milscron or any cther ntegration, acquisition, or deposition actvity
disrupts current operations o poses potentiad dificulties in emrployes retention or otherw e alfects financial or cperating resuls. the abiity to recognize the benefits of the acquistion of Miacron o any other acquisition or
disposition, including potential synerges and costsavings or the fadure of the Compgany or any acquined company %0 achieve its plans and objectives generally, global market and economic condiions, including Tose related
10 the cract markets; volatity of our isvestent portfolo; adverse fonsign curnency fluctuabions; isvolapment in claims, Bwsults and governmental proceedngs related to operations; the cutcome of any legal procesdings
that may be Irgttuted Bgainst the Company, OF any COMPAnies We May SCQUMe; OUr MElaNce UPON SMpIoYess, BOENDS, And BUSINGSS DAMNGrs to COMpl With w5 in mary Countnes and jeiscctons; Boor denuptions; the
mpact of the addiional ndebledness that the Compary has incured in connecticn withthe acquisition of Miacren and the abity of e Campgary te camply w Eh firancial of ether covenanis in i debt agreements. or meet
s de-leveragng goals; the dependence of cw busness unés on relabonships. withseveral large providers, increased costs of unavaiabity of raw materials or certan outscurced services, contnued Tluctuations n Moralty
TAlES ANd MCIEASRE CrAMAtona. COMpEIion i e DOUSITES W RChw e ODerats, INCILENg 1/om MONTBEICAAl S0UTCES In TN SHaTh Care MOy, oW Wvel of MeMmatonal 333 and OpEratons, cychcal cemand forndusirial
caplal goods; mpacts of decieaBes in dermand OF Changes in tEChNAGICEl Bivances, lw e, of feguiition of T Evenues Tat wederke Ifam the pEELCS industry, Certain tx-relned Mantere, and changes 1o legishtion,
regulation, treaties or government policy, including any resuling fromthe curent poltical ervironment  Shareholders, potertial imvestors and other resders are urged 1o consider these rsks and uncertainties n evahating
fore ard-loaking stabernents and are cautioned not to plice unduse reiance an the fonw and-looking stabements. For a more in-depth dmcussion of these and other Tactors that could cause actual resuls to differ materialy from
those cortained in forwarnd-looking staterments. see the dscussions under the heading "Rk Factors™ in Part |, Rem 1A of Hienbrand's. Form 10-K for the year ended Sepfemrber 30 2018, filed withithe Securiies and
Exchangs Commssion ("SECT) on Noverrber 13, 2018, and in Part I, Rermn 1A of Hilenbrand's Form 10-0 for the quanter ended March 31, 2020, filed withthe SEC on My 8, 2020, and othes witienstatements mde by the
‘Compary from 8me to 8me. The forw ard-looking information in this presentation speaks only as of the date hensaf, and we assume no obigation o update o revise any forw ard. boding information
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Cautionary Statements (Cont’d)

nd Indusiry Data

This: presentation also ncludes market and incdusiry data that the Company has obtained fram market research, publicly avalable idcrmation and indusiry publications. The accuracyand compisieness of such
mfarmation are not guaranteed. Such data & often based on industry Surveys and preparers’ experience in the industry. Smiladly, akhough the Company believes: that the surveys and market research that others have
pbrcirned Ane fekabie, SUGCH durceys and madket MEssarch a0k SubeCl N BEBUNERGNS, ERUMANEE And GNeT uRCemantes ard the Company hbe nol ndependently vented this mformaton

ho Offer ar Salicitation

This: presentation is confidential and i for your infesmation: only and & not intended 1o be used by anyone other than you. This. presentation shall not constiule an ciferfo sell or the sclciation of an offer to buy any
secirtes, nof shal here be by 8ak of SACUbES in Ay LESGCON N which such offer, solctaton oF Sakh would be unliwl Ul price 1 MgEINaton of qUalfcation under the SECUReS bws of any Such ursdicton. No
offering of secunties shall be made exCept by means of @ progpectus meeting the requrements of Section 10 of the Securtes ACE of pUrsUaNt i ANether Vi ialie oy Empton

Hon-GAAP Financlsl Meassures

This presentation contains. certain supplemental non-GAAP financial measures. While the Company beleves that non-GA AP francial measures are helpful in evaluating ts operating performance, the use of ron-GAAP
firardEl MRaEURes I S ESENEBN Shoukl Nt b SonSKsTEd I BOMGN Mom, oF 45 an aRernative 1or, & Measure of Nirancil of cperatng perlormance 4 defined by GAAR You are cautentd that there are mherent
imiztons associaied with the use of sach of these supplemental non-GAAP financial measres a5 an aralytcal tool Addiionally, the Compary’s corputaton of non-GAAP financial messures may not be conparable 1o
thase repated by ather companies in i industry. You can find reconcikations of the pon GAAP fimancial measuwres used nthis presentation o the most directly comparable GAAP financial measures, o the extert
avalable witheut Lrveasenable efiors, in the appendi: of s presertation

Pra FarmaFinancial Measures

This presentation contains. cartain financial results that refiect Miacron's results. of cperations in @ number of scenarios, Achual results include Miacron fromithe date the acquisition closed on Novermber 21, 2019, Fro
foemm resuls give effectio the acquistion as i & Fad been compleled as of the eariest date of e period reported. The Compary's Cimcool business (“Omeool), w hich represenied appraximately 4% of Hilenbrand's
adpssied EETDA for the quarier ended March 31, 2020, & not included. On March 30, 2020, the Company completed the sale of Cimeool In certain instances, including shides 22 and 38, of this presentation, Miacrnon
pro fonma resuls are presented fof periods ended December 31, for 2018 and 2017 fecal year -end, w hile MEacion pro fofma resuls are presenbed for the period ended September 30, for 2018 f&cal year-end. Asa
PSR, i thadd INIARcES v MECICH reduls Tor the Fourth quanar of 2018 are raflected in Both the 2018 and 2099 tecal year-and Tnancial resuts,

In calculating the pro forma figures nclded inthis préesentation, e Company completed calculitions genedally consiterd with the pro forma presentation préviously incorporated by reference into their Cunent Réport
on Form &K filed on Noverrber 21, 2019
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Key Takeaways HILLENBRAND

01 02 03 04 05 06
Significant Strides Market Leadership The Hillenbrand Focused on Building Strong Free Cash  Passionate
Transforming Driven by Highly-  Operating Model Platforms to Flow With Focus Leadership Team
Hillenbrand into a Engineered (HOM) is a Develop Scale and on Paying Down Driving
Global Diversified Products with Core Competitive Enhance Debt Post-Milacron  Transformation with
Industrial Technologies Differentiator; Leadership Acquisition; Runway for
Company Differentiated by Historically Focused Positions to Drive  Temporarily Significant
Applications on Margin Profitable Growth;  Lowering Priority of  Shareholder Value
Expertise Expansion and Now Integrating Milacron M&A and Share Creation
Adding Tools to is a Key Priority Repurchases

Drive Profitable

IMVESTORPRESENTATION| 7




HILLENBRAND OVERVIEW
& STRATEGY




Hillenbrand Snapshot’ (nYsE:H)

Global Diversified Industrial Company that E

Pro Forma Revenue by Segment’

neers, Manufactures, and Sells Producits and Servicesinfo a Variety of End Mar keis

Pro Forma Revenue by Geography®®

Founding Year 1906

Headquarters Batesville, IN

Employees® =11,000

Locations®* 40+

PF Revenue® $27B

PF Adj. EBIT 16.2% *PEG = Mikcron * Batesville

Diversified End Markets®

Death Care
19% 10%

A il TV S 1156 o e i el e Bk Mo B s, hie e 5 0kl i Marehy
Tiemsesial data for FYE @00/ 005 and daia; L FFYE &

CustamMolders  Automative.

* Americas ® EMEA * Asia

Othar

e 14%

2020 and Joly 20, respeaiel. “As of 41 SO020. incdes hstguaers, sign BCNTL Ml ey 50 sales & technianl atis | Represent s oul of previcusly e ks ed Hillentraend
302014, © Pro Foessa efused EEITDA mangn s anon-SAAF merre. See appends for GAAP recareiiabion
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Adapting Our Strategy for the Current Environment

Strengthen and Build
Platforms Organically and
through M&A

Emerging capabilifies in producis
and recycling

4l

Leverage
Batesville
for Cash

Counferbalance to PEG and

Mrlgeron with stable cash flow

Build Scalable Foundation
Utilizing Hillenbrand
Operating Model (HOM)

Effectively
Deploy Strong
Free Cash Flow

HIGHLIGHTS

¥" Focus in niche markets, specifically plastics and chemicals, food and pharma, and separation

v' Expanded product offering via acquisition of Milacron

v Inthe 2015/ 2016 Industrial Recession, PEG margin expanded ~250 basis points’

Seasoned Management Team Balancing Near-term Priorities with Unwavering Focus on Long-term

! Represents Adushed EBTDA margn expansion from FY 2004 -F Y 2018
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Hillenbrand Operating Model: A Competitive Advantage

Consistent and Repeatable Framework
Designed to Produce Efficient Processes
and Drive Profitable Growth and Superior
Value

" UNDERSTAND THE BUSINESS
/" FOCUS ON THE CRITICAL FEW

/" GROW: GET BIGGER AND BETTER —

Have Realized Benefits but Significant Opportunity Ahead of Us

IMVESTOR PRESENTATION| 11




PROCESS EQUIPMENT GROUP




Process Equipment Group at a Glance HILLENBRANT
Revenue by End-Market' Revenue by Geography'? Aftermarket Exposure! Performance ($M) Order Backlog ($M)*
$1,220 J1.204
$1,028
$882

= Plastics

= Chemicals X . : <

= Minerals & Mining " Americas = Capital Equipmant FY17 FY18 FY18 YTD YTD FY17 FY18 FY18 Mar20
= Food &Pharma = EMEA = Aftermarket Parts & Services Mar1g Marz0

“Watker & Wastewatar » Asia

= Other

m Rovenue —o-—Ad], EBITDA Margin®

Hillenbrand Operating Model Drives Strong Profit Margin and Free Cash Flow

Basedon Py 2010 sales. * Baved oncusomerlecaton I Adgnted £ BITOA Maegin iy 2 nen-GAAP mesere. See appends for GAM reconcliation. ‘5 ee a ppesdinior decewion of cakuldion of backsg
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Diverse Brands with Significant Scale in Plastics HILLENBRAND

END MARKETS

= Matarial handling equiprmeant

* Feeders, components, and
systemsolutions

* Parts & service

* Siging equipment
+ Parts & service

Highly-engineared valves
Parts & service

e ROTEX |ABEL [TNRWNE T=RRASOURCE
PRODUCT Products: ?e;::::i: P;?ets;m flup:ﬂu:lr:;:r;iz;:nts: ?iz:r:::nl:tion Products:
PORTFOLIO « Compounders and extruders g equipme| mping

+ Matarial handling equipment
+ Parts & service

= Polyolefing

* Engineerad Plastics

= Chemicals

* Processed Food & Pharma

Kl

Minerals & Fertilizers
Food & Agricultura
* Proppants

Municipal Water and Wastevater
Industrial Water and Wastewater

+ Coal Power & Mining
+ Forest Products
+ Steel

PORTION OF
PEG REVENUE

£

&,

\

SELECT PEG £ 0 S =
Bl @a X
- EXON "°;
A Weyerhaeuser mmem . Nestis MARS
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PEG Strategy

Strengthen Leadership Positions and Build Targeted Platforms
« Leverage core lechnologies and applications expertise to further penelrate current markets
- Grow platforms to critical mass in plastics & chemicals, food & pharma, and separation, to achieve benefits of market leadership and scale
« Enter attractive new markels and near adjacencies with large addressable opportunities
» Leverage global footprint to expand customer base and obtain leadership positions in new markets

Drive Innovation and New Product Development
+ Provide innovative product and service selutions to solve customers’ challenges
- Extend applcations expertise to obtain leadership positions in adjacent markets with high growth potential
« Develop new products driven by voice of customer input and changing needs
» Provide value-added end-to-end solutions from individual components to integrated systems

Leverage HOM to Drive Margin Ex pansion and Profitable Growth
« Apply HOM tools, including voice of customer and segmentation, for profitable growth
~ Drive best-in-class lead times to grow share in aftermarket parts & service business
= Activate strategic supplier relationships to improve costand quality
» Enhance productivity through process standardization

IMVESTOR PRESENTATION| 15
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Acquisition of Milacron

Transaction Overview

Milacron Segment Overview'

Timing
- Transaction closed November 21, 2019

Terms
« Deal valued at ~31 9B, including repayment of Mlacron's
outstanding debt

« Milacron stockholders received $11.80 in cash and 01812
Hillenbrand shares per Milacron share

- Milacron stockholders owned ~16% of Hillenbrand's outstanding
shares on an immediately post-close basis

Financial Details
« Targeting to achieve annualized, run-rate cost synergies of
~$50M within three years®
+ Targeting ~320-25M of cost synergies within the first 12 months
post-closing®

» Completed the sale of the Cimcool business (legacy Fluids
Technologies segment of Milacron) on March 30, 2020 in a
transaction valued at ~5$224M

' 2005 fimanscial metrics exdute e divest sd Cimanl and and
appendh: for GAAP reconeliar

$940M $182M
FY¥'19 PF Revenue FY'18 PF Adj. EBITDAY
~19.4% ~5,000
FY"19 PF Adj. EBITDA Margin? Employeas

Leader in manufacturing, distribution and service of highly engineered and
customized plastic and fluid technologies and processing systems

Strong market positiens and industry-leading brands

= Melt Delivery & Control Systems: #2 in premium hot runners globally (81
in Americas, #1 in Europe, #2 in Asia)

-  Advanced Plastics Processing Technologies:
+  Equipment: Full line suppler of injection and extrusion equipment
(#1 in Morth America, #1 in India)
*  Aftermarkel: Top global supplier to installed machine base
~  Fluids Technologies: Global manufacturer of products used in

tahworki
MEHOrng PO S old in March 2020

o panses_ and s based on Mssron s sgment financal Sa for the tesle mants ended Ssplember 30, 2018 Shdjusted EBMOAasd adusted ERITOA margn ans non GAAPmEassres. See
o, There can e no guarantes ihat we Wil achisrs any larget of consderation en @ spetfic imeframe orat al
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Acquisition of Milacron Provides Compelling Strategic and Financial Benefits

Enhances Growth Opportunities with Leading Brands
and New Technologies

/I

= ) Adds Complementary Businesses; Increases Scale

. : and Diversification
A pivotal step in

Hillenbrand's vision to

become a world-class ) Creates and Drives Efficiencies with Significant Cost
global diversified Synergies

industrial company

Delivers Strong Financial Benefits Including Potential for
Significant Recurring Revenue, EPS and Margin Accretion

A Transformative Deal to Create Meaningful Shareholder Value
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Macro Trends Support Long-Term Sustained Growth for Durable Plastics

Secular Trends

v Demand for products driven by strong secular trends, v Medical applications focus on safety, improved drug and
including a growing middle class therapy delivery, as well as durability

v Automotive increased use of lightweight plastics to v" Construction ongoing shift to plastics that are more durable,
improve fuel efficiency lightweight and require little maintenance

v Packaging in emerging markets to improve food shelf life, v Increased desire for eco-friendly innovations in the use of
freshness, and safety plastics and base materials

Diverse, Long-Term Drivers

L = &) 0

Electronics Consumer Goods Automotive Packaging Eco-friendly i Construction

Viehicle light-weighting nereased freshne Bio Resin and recyclked Shift te plastics for
exte B durability, lght weight
and low maintenance

Superior quality, shorter
product ifecycles, ond
design flexibility
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Milacron Strengthens Position Across Plastics Value Chain

Innovation in Biodegradable
Plastics and Recycling

(&

o

New Capabilities in Molding and
Extrusion to Produce End Products

Full System Provider for World's Largest,
Most Com plex Polyolefin Systems

PLASTICS

Value Chain

Core Product Engineering Capabilities to
Innovate and Solve Customers'Challenges

Stronger Position Across the Plastics Value Chain to Capitalize on New Opportunities
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Installed Base &
Aftermarket

Diverse Portfolio;

Underpenetrated Aftermarket

©

Significant Catalysts and Opportunities of the Combined Company

Technology
Acceleration

Driven by Disruptive
Technology and Innovation

s

Scalable Foundations

Continuously Improving
Efficiency

R

Large installed base of
machines globally

Close to the customer in every
region

Using installed base analytics
to focus efforts on specific
growth markets

Driving life cycle approach; mix
of reactive/proactive
maimenance, fargeted upgrade
packages

Strong intellectual property
portfolio
Highly engineared solutions

Industry leading service
support to create the best
customer exparience through
the life of the equipment

Specialized engingers per
rmarket segment

Application experts suppart
sales with tech solutions

India Center of Excellence /
Shared Services

Employee cost advantage

Engineering and Finance/[T
senvice center currently
segregated by business using
common systems and tools

New faciity with reom to grow
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Milacron at a Glance'

Pro Forma Revenue by

Pro Forma Revenue by
End Market?

Pro Forma
Geography??

Capital vs. Aftermarket?

Performance ($M)4 Order Backlog ($M)%

$1,018 $1.035
ﬁ : : s 523
_ 20.5% §19.0% $187

$159
e

e el ® Americas  + EMEA = Asia = Capital = Aftermarket
= Consumer Geods
= Packaging

FY17T FY1&8 FY19 YTD YTD
Mar1a  Marad FY18 FY19 Mar20
« Construction

. Fro Forma Revenue
= Electronics
= Other

&= P Forma Adj. EBITDA Margin®

Milacron Strengthens Hillenbrand’s Position Across The Plastics Value Chain
Mfwmnmr'h#rldtw#wdﬂw g Burbinuis., wiich wane goldin March 2000 and Joby 118, v iy data e apteeber 3, 2000, 7 Banad oo Cuslomes locaion, * FY IBMﬂFV!TnMﬂll-cmmﬂhkr
the twede @ menths ended December 31, 3018 and 2017, respectvy, while FYIﬂme-unvlwlthmum‘muimuﬂ. g A-lalIuAmlﬁumnlrnl'llﬂrlluhnhw-wvf‘.‘ﬂlBﬂw-ununlnuhlewmihumeMWl
Prg Forma Adunied EBITDA Mirgisin a non-GAAP meaure. See appenda for AAPreccnoliation . See appendie lor decussion of cabuiionof basilep
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Strong Brands in Plastics Processing Technologies HILLENBRAND

s
BRANDS e - e A I X .
Mold — - DME A5
i £
MaSterS M MlLAEHu" Ervery step v.f"nlu' way j_h?. ﬁ FERROM“K
PRODUCT e .
PORTFOLIO % ﬂ
Hot runner systems and mold bases Extrusion Injaction molding
END MARKETS i .
Construction Consumer Goods Medical
Custom Molding
Automotive Packaging Electronics
SELECT corvaglia B rocone SAMSUNG 3M a fohmon-fobmen  OREAL Whiripool
MILACRON o 8
CERTOMERS & wEaay N nyPrRo B @ fitoit mmse KEURIC
cavarerm HONDA PG Bvicoor () Serern dyson Gsosn 3
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Making Solid Progress on Integrating Milacron HILLENBRAND

Key Milestones Achieved this Quarter

+ Integration proceeding as planned, despite unexpected
challenges associated with COVID-19

= Completed sale of Cimcool business in a transaction . .
valued at ~3224M an March 30, 2020 $ 5 O M * Reducing public company costs
* Initiated restructuring activities resulting in a facility Expected Run-rate Cost % Resii=kyapereling sihsisnmee
closure and reduction in fixed costs Synergies within 3 Years + Capturing (in)direct spend opportunities
+  Achieved $6M of cost synergies in Q2'20 primarily driven Post-close

by reduction of duplicate public company cost

Identifying and Capturing Strategic Benefits
¥ On track to realize synergies within

+  Strong product and technology positions across plastics .
value chain; revenue synergy opportunities across portfolio 2 O - 2 5 M fiscal 2020
+  Enhancing position in newicurrent markets with broader

offering sharing R&D and technology to serve evolving needs Year 1 Target

{e.g., recycling)

Achieving supply chain and aperating efficiencies
through leveraging our global footprint and spend

Building a scalable back office: working capital / global
functions / business services

Leveraging HOM playbook to drive margins, especially in
injection molding and extrusion product lines (formerly APPT)
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BATESVILLE




Batesville at a Glance

Licensed funeral directors

2019 Revenue by Product

Performance ($M)

~3.Dm

~130 sales professionals
selling direct to funeral homes

Ma furing 4 world-class, award-winning

operalions

Rapid, reliable delivery
through ~90 service centers

&

= Caskets = Other

FY 17 FY1& FY19 YTD ¥TD
Mar'18  Mar20

mRevenue —o—Adj. EBITDA Margin'

Leadership Drives Strong Profit Margins and Free Cash Flow

! Aedpusted EBITDN Margin is @ o G measmre. See appendi for GAAF rezorcilatio
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Sizable Market Impacted by Changing Consumer Preferences HILLENBRAND

Burials vs. Cremations (0oos)'
|
1 = Caskets
4,000 1 Deaths :
— 1 = Markers
3,000 o Cremations ~$3 B 1
2,000 - / Death Care ‘. = Vaults
Products Indust \
M s b i1% o % ! = Cremation
: in U.S. and Canada & Other
2010 2015 2020E 2025E 2030E

+ Demand for caskets driven by long-term, predictable demographics, and consumer trends

+ Consumer spending on caskets has not kept pace with inflation, resulting in annual mix decline

* Addressing industry challenges using HOM to guide our investments in new products and solutions

" Seures: COC, Copmaion Avi ccition of N osh Amedcs, NFDA, 5nd Company eiimates
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Batesville Strategy

Grow Leadership Position in Death Care

+ Leverage HOM fto deliver value propositions that align with the needs of unigue customer segments
« Introduce new products and solutions in response to consumer trends

+ Create personalization options aligned with consumer preferences

- Leverage technology to enhance consumer experience and creale efficiencies for our customers

Optimize Business Structure to Drive Profitability and Cash Flow

« Drive supply chain and SG&A productivity through continued application of HOM
» GContinually improve processes to be more consistent and efficient and to yield industry leading quality products and servicesthat our customers value
- Enhance legistics capabilities by further incorporating mobile technologies

Continue to Strengthen and Develop Talent

+ Recruit and develop leaders shilled in HOM tools to drive breakthrough thinking
+ Develop nexi-generation sales leaders to drive performance and strengthen relationships
+ Expand digital marketing expertise and further develop strategic relationships

IMVESTOR PRESENTATION| 28




COVID-19 UPDATE




HiLENERAND

COVID-19 Preparedness and Response: Acting Compassionately and Decisively

0 Enhanced Safety Protocols @ Positive Operational Status
+ Established COVID-19 Task Force andimplemented a governance -+ All major global production locations open and operating ator near
structure with a frequent cadence of reviews at operating company, normal production levels and deemed essential

enterprise, and Board levels
P * In close contact with suppliers to manage the supply chain and
+  Work from home for non-essential onsite employees working with key suppliers on contingency plans

« Physical distancing procedures for employees who needto + Leveraging global manufacturing and flexible supply chains to
be onsite move production to different regions as needed

* Reinforced protocoel around feelingill

+  Documented response plan and protocols to help protect
the safety of all associates

* Hand-washing and hygiene practices across all sites

+  Additional personal protective equipment

Consulting regularly with key health authorities, regulatory organizations, and local governments; updating response
plans as new information becomes available and observing governmental and health authorities’ guidelines
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COVID-19 Business Response: Business Continuity HILLENBRAND

Hillenbrand businesses deemed essential Significant Production Site Capacity Status

= Office workers: Majority of functions working from home, including
sales teams who are continuing to complete sales

s |
= Manufacturing plants: Operational since they serve critical needs of

20
c , Chin
customersin health and safety, food and agriculture, and energy. iy i ol

Managementis maintaining contact with local government authoritiesto 8 Sibuahua, Mexico ee M Anmetas nia O ®
stay open to provide for critical needs o Db TH e MM Suzhou, Jangay, Ching © @
= e . . 2 via, (=X ]
= |ndia- Some facilities in India are closed or operating with a small il i M
crew due to Indian government regulations on COMID-19 (less than ™ M Oras o e e T
o,
5% of HI Revenue) MM Seorgetown O Canaca @ @ £ S PS
R Cncnnat, OH °o
= China - Facilities were closed for part of Q2. Due to global et € susgant, Gemany oe
footprint, business was able to shift much of the work to other ©  Vengaten, Gemany @ @
locations. China facility is now fully operational, working overtime to MM EodenSaden, Geerany @ @
complete work, and receiving strong order flow -
: i < : : Company Capacity’ Hum ber of Bm playees?
= Supply Chain: Majority of suppliers continue to performsince they B Baesvile @ seo% . o
serve critical industries. Some suppliers are delivering later than € Coperion iy A
anticipated due to partial shutdowns, but ne significantimpact to the DA R
business as of now M Mucion bjecton Moling & Bivusion O 10%- 4%
MM Mok Masbirs o =%
R Richex

Major manufacturing facilities are operational

| Capacity estimates 0o nl by warkfonse i b lower e mand ) N umiser of employees represents thie Lot o7 That o2 ion. Ses weh 1500 MSs 8mployees are not shown
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Proactive Expense and Cash Management HILLENBRAND

Self-Adjusting Costs ' Investments l
¥ Incentive bonus < Investment reprioritization
v T&E ¥ CapEx reduction ~$50M
+ Temporary suspension of buybacks Near-term savings

including synergies

Operational Costs

And ~$40M of CapEx

+ CEO 30% salary reduction for v Employee furloughs redupt_lgn Iwh|le prioritizing
remainder of FY20 key initiatives, safety, and

SR e e maintenance projects

+ Hiring freeze for non-critical roles + Reduction in discretionary spend

+ BoD scheduled cash compensation
increase waiver for FY20

+ Merit-based cancellations for FY20
(US and Canada)

Flexibility To Adjust Upward / Downward Based on the Economic Situation
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COVID-19 Response: Liquidity HuLENBRAND

= Defensive position taken at March 31 to hold ~$375M+ of cash to address business continuity risks presented
by COVID-19 (e.g. primarily broad geographic shutdowns).

= We concluded that the forecastuncertainty brought about by COVID-19 required additional steps to protectand
enhance liquidity. Financing amendments to provide additional, temporary flexibility under the covenants were
successfully completed on May 19.

= The financing amendments were developed to provide us added flexibility without creating excessive credit risk.
— Provide reasonable flexibility for economic uncertainty.

— Enable focus on optimizing the business through the impending recessionand obtain additional flexibility
for further costactions, depending on extent of COVID-19 recessionary impact.

— Re-establisha path back to the long-term capital structure targets.

= With the completion of the financing amendments, we have since resumed normal treasury operations (paid
down the revolver with excess cash) asrisk has lowered.
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FINANCIAL POLICY &
PERFORMANCE




Hillenbrand Capital Allocation Framework HuLENBRAND

Capital Deployment Priorities Target! Current Status
z =3 ity Lot — Liquidity target: >$350M Recent amendment to
12 recaplure flexibility
BB | e . [r—— — Meet investor expectation Currently $0.85 per share?
o Commitmart [iu—
e h Capital structure targets:

Appeepriate Msind sin Target
Diobd Lovsis Captal Strusture

= 1.64-28x gross debt/EBITDA ke " T
+  20% net debt®total capital Qe-leveninglakes prionty

v +  55%-75% fedfloat interest
und

|

1A
"
¥

Fusd nvesmets Tha
s NPV Pt

MIEA

|

,
i
l
I

Share re-purchases

Dividend policy
Meat investar ctation Increased by $0.01 for FY20

it 4
.
%
|
|

Balanced Capital Allocation Strategy to Drive Shareholder Value

| TIESE Tepreent 1ong 17 LR OF conUdenEBani. THers Can be A0 gubrinles IhElws wil Behisve iy LAIGEL DT SONEMEMEEa of § 4 paciheumetrims of 1 6l * Relidng pervicn REbBUEs, © A5 of uaner snded Desasberd1, 2010, |MVESTOR PRESENTATION | 34
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Financial Policy HILLENBRAND

The Milacron acquisition resulted in a temporary deviation from well-established financial policies to
complete a strategically compelling acquisition; COVID-19 recessionary impact expected to extend timeline to
return back to target leverage range (gross debt / EBITDA of 1.6x — 2.8x)’

Capital deployment priority is to de-leverpost close
Short-dated, pre-payable debt in the capital structure is intended to facilitate de-levering

WEELE Cla

focus Although COWVID-19 triggered our migration to sub-investment grade, we have publicly committed to de-
levering

Focus on successfully integrating Milacron and delivering on near-term financial targets/synergies
Curtailment of M&A and share repurchases until leverage metrics return to targeted levels

Dividend reduction/suspension would be considered if more challenging conditions develop

Manage leverage back to within established target levels

Long-term
financial Continue to transform and optimize portfolio to minimize volatility and create value
policy

Maintain balance sheet flexibility to transact on strategic M&A

" TIESE epreent 1ong 17 ERGES OF conUdenEBana. THEMS Can be A Gubrintes thalws wil Behisve iy LNGEL DT SOMEME MRS o6 § 4 peciic umeirims of ut &l IHVESTOR PRESENTATION| 18
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Successful Track Record of Delevering Post-Transaction

Net Leverage®

Milacren
gmmm———— 9 : Acquisition
i B e e ;- N e 4
& Coperion i f %
. Acquisition | L e i L I Strategic | L
5 ’ ABEL ! Penson I -
——————— ~ f & Red Valve ! Funding ! v
I K=Tron A “I I Acquisitions | e 37X
| &TerraSource | ! Rotex i ! o s =’ 2.8
| Acquisition ': Acquidtion | : .
fmmm—— = - J
| e :
i . 5
I 1 27x
I 1
i 1
i I
\!' I
+
1.6x '_sx\‘
\\.l 1.2¢
0.7
0.dx
S sz AT SDoD DD D0 OE BB B OO o028
g oo o0 o OO0 0 0 0000000000 o9 do o d o oo odogoddadodaddd
T - 80 F - 8T - 00T - 0AHF -~ 0O F - HHTF - 8O F - 0BT - NHFT - ™

Proven Track Record of Paying Down Debt

Sowrse: Gompany Slingn and credt agream et complance cet fictes
Definedas (Tokal Debt=Cant) 1 C ERITDALC o BITD 25 defined in the credt agreement in efiect during the relevant reporingpericd
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Combined 3-Year Financial Performance Hi.LENBRAND

Pro Forma Revenue ($M)1 Pro Forma Adj. EBITDA ($M)'2 &
Pro Forma Adj. EBITDA Margin (%)?

—— $2,806 $2,747

18.1% 16.8%

16.2%

FY17 Y18 FYig Zi RS F¥18)

BPEG EBatesville = Milacron®

WPEG wBatesvile = Milacron  Corporate’

Together Hillenbrand and Milacron to Gain Significant Size and Scale

'FY AT asd FY 1 Sisehude PEG and Batearilerewis for the 12 mont i ended 0300 T and W0 8 respeatively, and Miaeron resuls Torihe 12 meonths ended 100117 aad 1 20078, repe| FYiil neludes PEG, Bateswlieand Mlacron resubs forihe 13 mortin ended DA R As 0
b, By guiee of 2018, i Bt tha 2018 and D01 B fdl il fean ol fedal s 7 Pro Fama Aguatsd ERBITDA sad Agu 2o EBITDA Marge ie N on-QAAP meamures. See Appind fof resonslidion.  MISErss felulls dnclude Cimasal ssd
Bl Meiing i e 230 s Jsly 2019, Comper Mlszron and PO EPEAEAS
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10-Year Cash Performance Overview HuLENBRAND

Free Cash Flow ($M)! Working Capital Tums ($M) 3 FCF Conversion'

go17 5224 5221

FY10
FY11
FY12
FY13
FY14
FY15
FY16
FY17
FY18
FY1g
FY10
Fy11
FY12
FY13
FY14
FY15
FY16
FY17
FY18
FY19
FY10
FYi1
Fy12
FYi3
FY14
FY15
FY16
FY17
FY18
FY19

Working Capital Focus Driving FCF Generation and Fueling Investment for Future Growth

" [Free Cash Flow and Free Cah FeConsersion arenon-GAAP meares. See appen dis Tor GAAR TFYIRFCFC See appendin fo AR reconcilation. ' Based on comgany caioalaion of PYWE T Araualaed quarier Revenee 2070 impacied
by working capatd teing
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Consolidated Performance — Q2 FY 2020" ;sm)

Pro Forma Revenue Pro Forma Backlog? Pro Forma Adjusted EBITDA® Operating Cash Flow
(o
s1,187 $1,169 $108 $108 s
I l i ' $” I
022019 Q22020 Q22018 Q2 2020 Q22019 Q2 2020 Qz2019 Qz2020
Performance Highlights Business Update & FY 2020 Outlook
+ Pro Forma Adj. EBITDA? of $106M decreased by 2% and Pro Forma Adj. » Completed sale of Cimcool for ~5224M positive outcome in current environment
EBITDA margin® of 17.0% increased 120 bps + Leadership mobilized to mitigate COVID-19 impact; executing cost management
= Achieved record backlog in PEG of $982M and Miacron backlog of $187M, program and strengthening liquidity
reflecting a sequential increase of 9% and 28%, respectively « April trends were mixed, as Batesvile saw strong valume while PEG and

Milacron experienced softer demand for new orders

‘Al finarrsial et e s, excet for cpereg cashfiow, Cirmeesl and ag Busi ‘e appends: for dnsunson of caleulaiba of Backiag. | Adusiad EBTOA asdadestod ERBITOA margin are non-GASF measores. Sep appesdi tor GAAP et caciiaton,
IMVESTOR PRESENTATION | 400




Portfolio Characteristics & Implications of COVID-19 HiLENBRAND

Near-term Recessionary Recent Order Trend
Business % of Revenue' Downside Risk {April 2020) Business Characteristics

Long-cycle '. -

Strong backiog, healthy orders pipefine and good cash
profile

Exposure to auto, which was experiencing sofiening
demand pre-COVID

* Contending with India closure and customer disruptions
due to COVID-19 pandemic

Equipment
and Systems o .

Exposure to auto, which was experiencing softening
demand pre-COVID

+ Opportunity in medical, packaging and consumer
products

Resilient, quick recovery
Aftermarket ~25% Higher margin business

Pressure from low machine utilization

Mon-cyclical, recession resistant
Track record of productivity and lean
Stable cash flow

Batesville ~20% [ ]

L R R

wigher Risk [l P coverrisx

" O FYH, e kedes &% of rewenis from Cimeod IMVESTOR PRESENTATION | 41




Well-Positioned for Continued Cash Generation HuLENBRAND

I |

Timing and Magnitude of E D“““'g'c";ﬁ‘?:smn i

Downturns Affect s !

Businesses Differently | ! e -

1 ] ca g 7

+ Backlogincludes significant E i rgtglj:ﬁf:;:':‘iﬂ}
number of large, long-dated ! ! . 4
projects ! !

] 1

+ Small to medium equipment i | Enters cycle slowly:
enter / exit cycles more P exits slowly
quickly E Large Systems [ o

& (Long '

« Aftermarket parts and Provides relatively
service move in / out of stable trend
cycles rapidly Aftermarket [ J

. ., ) g ™

’ m:;zf.rgm; HSEspeRirak Relatively immune to

Batesville cyclical swings
N v,

Backlog and Increased Aftermarket Sales Expected to Support More Stable Cash Generation
Stability of Batesville Cash Flow
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CAPITALIZATION OVERVIEW




Capital Position and Liquidity

5M) As of 33120 % of Total Cap.
Cash & Cash Equivalents 3374

35000 Senior Unsecured Revolver due Aug. 2024 538 14.2%
3-Year Sensor Unsecured Tem Loan A due Nov, 2022 222 5.8%
S-Year Sensor Unsecured Term Loan & due Mo, 2024 492 13.0%
4.60% Seres A Moles due Dec. 2024 100 26%
5.50% Senior Unzsecured Notles due July 2020 150 3.9%
4.50% Senior Unsecured Notes due Sepl. 2026 am 9.8%
Other Dabl 2 -

Total Debt'
Total Net Debt

Total Capitalization
Enterprise Value

LTM 3/31/20 Pro Forma Adj. EBITDA (ex, Cimeool |
Cash on BIS ar4

XLTMW 331120
PF Ad|. EBITDA (ex. Cimcool)

05\!
1.2

Realer Amﬁabllli’ 354

D'&ht Maturlty Profle as of March 31, 20204

S m
——— T 175 e 406 10

pral Nz 2023 N 2025 W
Hoe: Calendar year end
" Amounis shows are net of debi issuance gosts. * ProFoma Ad. EBITTDA s nos-GAAF measure. See Appendy for recoscliation H‘vimmlmmlllk compieted  defipard as fesser of e (e cuistandng LOs of <. BINDand avadabliy under ihe
weiuling 4. :'!-Mmu-pea.-mmhuumEaﬁﬂﬁnmm:mcnﬂ.ﬁwom:mnhnngmn 0% of cah and ¢ i e Lnied States plus T0% of Ak
oul it o th United State s, Aok 1o pozend 31750). ° Dbt balanoes are refiected groes rather this aet of delorred franseg fees* 're-.llmnl-umﬂsﬂwl!mudun&mmb&dua!uwmﬂm o eredt A, of 5.0

S0 T.5% bellet. " Assurmes amortization of S 006/ 5.0% ¢ 7% ! T9% 1 10.0% J beliet
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KEY TAKEAWAYS




Key Takeaways

01

Significant Strides
Transforming
Hillenbrand into a
Global Diversified
Industrial
Company

02

Market Leadership
Driven by Highly-
Engineered
Products with Core
Technologies
Differentiated by
Applications
Expertise

03

The Hillenbrand
Operating Model
(HOM)is a
Competitive
Differentiator;
Historically Focused
on Margin
Expansion and Now
Adding Tools to
Drive Profitable

04

Focused on Building
Platforms to
Develop Scale and
Enhance
Leadership
Positions to Drive
Profitable Growth;
Integrating Milacron
is a Key Priority

05

Strong Free Cash
Flow With Focus
on Paying Down
Debt Post-Milacron
Acquisition;
Temporarily
Lowering Priority of
M&A and Share
Repurchases

06

Passionate
Leadership Team
Driving
Transformation with
Rurnway for
Significant
Shareholder Value
Creation




HILLENBRAND
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Disclosure Regarding Non-GAAP Measures

Witile we report financial resulls in accordance withUnied States gererally accepted accounting principles (GAAF), we also provide certain non-GAAP operating performance measwes. These non-GAAP measures are referred o
as “adiusted” measures and exclude the folowing bems:

+ BUERESS SCQUSRION, dEposkon, and MBgTAtON OIS,
¢ restructhuring and restructuring relted chasnges;

+  assetimpakmert charges;

= Eventory atep-up charges;

= BRCKg BMOTIZAON

+  debt financing activibes related 1o the scquisition of Miacron;
«  mnet loss on dvestture of Ciroocl,

» e related income tax impact for all of these Zerms; and

= PON-TECIETING 1Ay DEnHits and e 9 this of cartain provsions of the Tae Cuts and Jobd Actel 2017 (the “Tax AcThand chmiain tx tems falited 0 the scqustion of MEacron and divestiun of Cimeood
Hor-GAAP mformation is provided as a supplement to, not 33 a substiute fod, of as superior io, measwres of financial performance prepared in accordance w th GAAR:

One impertant non-GAAP measure that we use i adusted earnings betore inferest, ncome fax, depreciation, and amortizaton (“adjusted EBITDA"). A partof mlstrlhgp Is to pursue acquisbons that strengihen or estabish
leadership postions in key mickets.  Given that sirategy, i is a natural consequence to incur relaied expenses, sweh as amodization froen acquieed intangible assets ard additional interest expense from debt-lunded acquis tions.
ACCOTSNGly, W USE OS] EBITDA, among othey Measures, to Monier cur bUsingss paformance. Adusted EBTDA & not g mco grized tm uncer LS, GAAF and thareless does not pUrport 1o b an akernative 1o ne (Dss)
income, Further, Millenbrands measure of adusted EBTDA may not be comparable to simlarly tted measwes of ather companies,

Fraw cash fiow (FCF) & gafined a5 cash Thw Trom operatons @as Captal expendiises. HIRODIANG usesa relted m, fras casnTiow 1o net INCOM COMVETSIN At 10 reTer 1o trad cash fow cvided by GAARF nat income.
Hillenbrand considers FCF and free cash flow o ned income comversion rabe important indicators of Hillebrand's Bquidity, as welas is abiity to fund future growth and fo provide a return to shareholders. FOF does not include
deductions for debt senvice (repaymants of principal), other barmow ing actviy, dvidends on Hilenbrand's common stock, repurchases of Hlenbrand's common siock, business scquistions, and cther Bems:

Another important ron-GAAP measure used s backby. Backlog i nat a eem recognized under GAAP: how ever, € s @ commen measurement used in industries wilh exiended lead times Tor ceder fufiliment (long-term contracts),
i these i whichour Process Equigment Group and Miacron Dusingsses compets, Backing represents the amount of consobdated rovenus that we expect 1o realze an contracts swarded related 1o the Frocess Equipment Group
and MBacion. For wmﬂﬂtuwmﬁ 100%: of estimbted revenus WMH 10 condoldabed $ubsdiaies & N uoed. Backiog includes expected révermue 1r0m lrge Systems and equipment, & wel s réplcemint
pants, components, and service, Giv there & no GAAP financial measure cormparable fo backlog, a quanttatve reconcliation & not provided

Wie use this non-GAAF information internally to make cperating decisions and beleve it & helplul 1o investors because & allows more mm@ug;nd—hpulbd comparisans of our ongoing operating resuls. The information can
‘a5 be used to pedformitrend analysis and 1o better dentify opevating trends that may otherw se be masked o dstoried by these types of lems. Company bebeves this information provides a hghes degree of ranspasency
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Segment Performance: Process Equipment Group ($m)

Revenue Adj. EBITDA?! Adj. EBITDA Margin’

[« ] [

s3z7 311
I I ] ] ] Im“

Q22019 Q22020 Q22019 Q22020 Q2 2019 Q22020
Performance Highlights Business Update
» Revenue of $311M decreased 5% compared to the prior year due to lower = Wecontinue to see normal activity related to large polyoclefin systems and
demand for capital equipment, including screening and separating equipment existing projects remained on track

used for proppants, partially offset by favorable pricing and a 4% increase in In April. order -
. 0 5 . - April, order patterns slowed for aftermarket parts and service and for capital
fnl:;::ta;m! revenue; the decline also included an unfavorable foreign cumency equipment for the remainder of the s

+ Continued focus on diseretio st controls
- Adjusted EBITDA margin of 18.5% increased 150 basis points due to pricing and oL O LRI CoBte0

productivity improvements, and cost confrols, partially offset by inflation and the
increased proportion of lower margin, large systems projects and the decline of
higher margin separating equipment

+ Record backlog of $962M, up 2% over prior year and up 9% sequentially

! Adusted EBITDW aad adjesied EB MDA mangin ane non-GAAP medseres. See appents Tor GAAP rec onolason IMWESTORPRESENTATION | 45




Segment Performance: Milacron (5m)

Pro Forma Revenue'

-36%

Pro Forma Adj. EBITDA12

Pro Forma Adj. EBITDA Margini?

l 330 bps |

5219 pon
18.9%
73 15.6%
I ) I
Q22019 Q22020 Q22019 Q22020 Q2 2019 Q22020

Performance Highlights

= Milacron pro forma revenue of $173M decreased 21% compared to the prior year -
due to continued softness for injection molding equipment and hot runner
systems in certain end markets, including automative; demand pressure was
further exacerbated by the impact of COVID-19 u

Pro Forma Adj. EBITDA margin of 15.8% decreased 330 basis points vs. the
prior year primarily due to lower volume
» Backlog of $187M decreased 17% year over year due to lower injection molding
and extrusion equipment orders; however, backlog grew 28% sequentially for A
bath hot runner systems and injection molding equipment

! Al fmancial Cim 2l

* Prs Forma Adjust o8 EBITDUA and [0 fam s sdusted EBITIA mangn are son-GAAP measires. See sppents Tor GALP recontiaton

Business Update

Injection molding and extrusion equipment saw a sequential increase in orders in
the fiscal second quarter, but that momentum slkowed in March and continued to
decling in April

Order rates for hot runner systems, however, improved in March and April versus
January and February, as government shutdowns in China were relaxed or lified,
and demand for medical and pharmaceutical projects increased due to the
COVID-18 pandermic

Continued facus on discrefionary cost controls
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Segment Performance: Batesville (sm)

Revenue Adj. EBITDA?! Adj. EBITDA Margin’

—_ —J

138 133
I I 332 I332 ] i

Q22019 Q22020 Q22019 Q22020 Q2 2019 Q22020
Performance Highlights Business Update
* Revenue of $139M increased 1% over the prior year; the increase in revenue + Batesville experienced increased demand late in the fiscal second quarter, which
was primarily driven by higher volume, despite an estimated decrease in MNorth continued through April, in certain markets reporting increased mortality
American burials due to an ncreased rate at which families opted for cremation associated with the COVID-19 pandemic

» Adj. EBITDA margin of 23.1% improved by 20 bps over the prior year driven Continued focus on discretionary cost controks
primarily by productivity inttiatives and higher volume, partially offset by inflation

in wages and benefits

! Ajusted EBITON 8 sdjesied EB MDA Magn an non-GALP Mmeaseres. S8 Sppeni for GALP e on olatn. IMVESTOR PRESENTATION| 51




Large Installed Base Provides Long Tail for Revenue Generation HILLENBRAND

lllustrative Lifecycle of Aftermarket Sales and Service

New Equipment Business Aftermarket Business
0

3 16+

-

N = | e
Turmarcund Modemizalion Tumaround
=
B
& =  ——
< EE =
= Modemizalion
(=]
o
i 1 _—
ol
o
2 HE e —_— e
L 4
ﬁ Turnarcund Modemization Turnarcund
o
k= =l E=) ——
g Modemization
w ol

[0 Order Intake - New Machine [l Spare Paris Package [ Commissioning/ Stariup [l ARermarket Sales
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Individual Components to Integrated Systems in Plastics HICBNBEANR

-"'-

._..J
z ' . ) | TT"

Equipment & Compounding & Materials
Components Extrusion Systems Handling

* Feeding equipment and components « Highly-engineered conversion * Large engineered pneumatic material
for large and small systems systems used in high volume handling systems mainly for the
~ Feeders polyolefin production (polyethylene polyolefin industry
~  Highly-engineered valves and polypropylene) + Turnkey Solutions — Coperion
: : + Smaller conversion systems for engineers all key equipment and
~ Pneumatic conveying engineered plastics, PVC, and processes for a turnkey plant
$Ub$}’$l$m$ chemicals

Value-Added Services Include: Maintenance, Parts, Modernization, and Field Service
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Strengthens Position Across Plastics Value Chain and Enhances Growth Opportunity HuLENBRAND

Plaglics Value Cham
% Processing - Extnided Prodiect s cs P v = Injection Molded Producs m

. [« |Matesial nanding  « Sios ﬂ&lmd« + Frinting machine  « Sios + Cryer + Fining machine  « Grinder
. [+ |Feears [=]Foeder » Labeing machine .« Feader + Funned + Labelng raching .« Nk fiter
. M + Muers » Comveyor pping = amq « Cage packsr » Comveyor pigng [ Jnjecton une « CaBe packsr + Extruded (Singh-sciew )
_+ Gas Compressor Corrpoundens s Vacuum purp + Nold + Paletizing s Wacuum pump s JHeating unit « Falistizing [+ Extruder (twin-screw]
|+ Materal harding | [Feletzers » Hopper blender « Mabesril handing equipment « Hopper blender |« |Hot runners equipment » Washer
» | Btruder « Classifiors » Micer rabat » Miscer [+ JConing ine (pipes) [+ | Peletizer
- Faletizer [+]matersl naring  + Cumng ang puting [<Joontroi unt « Chaalir

rmching « Materiad handing [+ | Comvayer

rabat » Palietizing equipment

\Eopnriort ‘/ ‘/ ‘/ ‘/

w4 MILACRON

v v

S
<
\

Combined v ||V |+ v

] Hillenbrand squipmentofasing || Milaceen squipment ofaring m’slmmcmtpmduelnlhmu 7] motsrats product afaring

o
i
1

I Primaryprocass stop [ Sacondary process step [

Better Positioned to Serve Customers and Cross-Sell Products
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Hi.LENERAND

Reconciliation of Pro Forma Adjusted EBITDA to Consolidated Net (Loss) Income

Fro Forma Pro Forma
Pro Forma Year Ended Last Twelve Months
Six Months Ended March 31, September 30, Ended March 31,

il rillons)

Pro forma consolidated net (loss) income $ 26.1) % 680 § 1374 % 433
Interest income 23 214 {4.1) (43)
Inferest expanss 419 48.6 96.8 0.1
Income tax expense 241 261 62.7 807
Depreciation and amortization 4.8 [ 133.1 1315

Pro forma EEMDA 102.4 207.0 425.9 a3
impairmant charges 25 . - 825
Business acquisition, disposition, and integration costs L] 4.7 13 38 T2
Restructuring and restructuring-ralated chargas ™ 45 150 302 197
inventory step-up ¥ - 0z 02 -
Met loss on divestiture '™ 30 2 E 30
Othar 87 43 111 165

Pro forma adjusted EBITDA 2068 2278 471.2 4502
Less: Cimcool adjusted EBITDA (10.2) (13.6) (26.8) (23.4)

Pro forma adjusted EBITDA, excluding Cimcool $ 1966 3§ 2142 § 4444 % 4368

Pro forma adjusted EBITDA by segment:

Process Equipment Group - 108.0 5 101.7 5 2233 % 2306
Milacron 582 885 182.0 1517
Batesvile 550 583 114.2 1108
Corporata (26.6) (35.3) (75.1) (66.4)
5 1966 _§ 2142 § 4444 % 4368

i} D g i oSS 3, 220, ﬂlm!ﬁwlﬂdéﬂlﬁdﬂlmﬂ“yﬂilﬂlﬂﬂmm.wEwmiﬂdmmwal

@ EBusimess aeguisiton, dispotiton, and integration £oss were primarly relaied io peofessional fews and oiher rananion Sosts in conms dion with ihe Shoestiunes of the Cimeos business is March HiD asd the bivwmpldeg besisess in July 2016, along with the ssouisiion and
isbegration of Burnabry Mach ne and Ml Equipment Lid ("EME W) in Mevember 2018,

i Restreciung and reviuct wing-celated charges prmasly included severance and ofteri sminalion cossas a resut of fimeaied postiors

4} Represents Senon-cath chages relabed iothe fair valie adutment of mvenicries acquoed in connechon wih theacguhiton of BN in Novemer 010

6} Hillentrand recorded @ pre-taxnet kass on the dvest Buse of the Cimocol tusiness durisg the sk marthe ended March 31, 2020

18F  Other costs primanly inchyded the wi e-gows of inveniony as50c biled with dieconbinusd produd lines. oosis s ociated wi h ihe biowmpkding besinews tat @id not qualfyTor deeconinued operadans, and incremmsla | expenses asso0aded wih the COI D Gpandemic
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Reconciliation of Pro Forma Revenue to Reported Revenue

Pro Forma Pro Forma Pra Form

Consolidated Revenue Reconciliation
Pro Forma
nd : Year Ended

Actual

Three Months Ended  Three Months Ended  Si . s
March 31, 2020 March 31,2019 September 30, 2019
$ 14131 % 28672 % 29348 3

Consalidated net revenue 5 G489 S 7133 $ 13315 27297
Less: Cimeool net revanue (26.0) (29.3) (53.3) (B0.4) (119.9) (129.3) 1212)
Consolidated net revenue, excluding Cimecool 6229 § 6840 $§ 12782 § 13627 § 27473 % 28066 $ 26085

$

Years Ended December 31,
2018 2017

5 11847 3 11395

Milacron Revenue Reconciliation

Three Months Ended  Six Months Ended March 31, Year Ended

March 31,2018 2020 2018 September 30, 2019
3 4480 5 5382 % 10529
(119.9) {129.3) {121.2)

Three Mo

March 31, 2020

Milacron net revenue $ 1980 % 2487
Lass: Cimcool nat revanus (26.0) (28.3) (53.3) {80.4)
Milacron net revenue, excluding Cimcoaol 5 1730 5 2194 5 3847 5 4778 - 8400 s 10354 £3 1,018.3




Hi.LENERAND

Reconciliation of Hillenbrand Adjusted EBITDA to Consolidated Net (Loss) Income

Three Months Ended March 31, Years Ended September 30,
2019
Consolidated net (loss) income 5 {722) % BVsS 0§ 81.2 3 125.4
Interest income (0.8) {0.2) 1.4) (0.9)
Interest expense 209 54 223 252
Income tax expense 1.8 138 65.3 59.9
Depreciation and amertization 386 15.1 58.5 56.6
EBITDA (11.5) 736 2249 269.2
Impairment charges 825 - 63.4 -
Business acquisition, disposition, and integration costs B0 0.5 35 1
Restructuring and restructuring-related charges 07 o7 2.5 10.7
Inventory step-up 275 01 - -
Met loss on divestiture 30 - - -
Other 0.4 - - -
Adjusted EBITDA 110.6 74.9 294.3 8.0
Less: Cimecool adjusted EBITDA (4.9) - - -
Adjusted EBITDA, excluding Cimcool 5 1057 % 749 § 2943 5 281.0
Adjusted EBITDA by segment:
Process Equipment Group 3 575 % 555 % 2158 § 177.7
Milacron 270 - - -
Batesville 320 3.6 120.8 141.9
Carporate (10.8) {12.2) (42.3) (38.8)
$ 1057 & 749 5 2843 3 281.0
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Consolidated net (loss) income 5 {0.8) 415 8§ 11
Lass from discontinued operations (net of income taxes) 10.0 L | 6.7
Interast expense a5 428 445
Income tax expense 7.0 185 14.9
Dapreciation and amortization 1.9 S2.1 543
Cumency effect onintercompany advances {1.8) 31 {6.7)
Long-term equity awards 32 101 9.4
Debt costs - 12 271
Business acquisition, dispasition and integration costs a7 40 6.0
Restructuring and restnucturing-related charges 11 5.7 51.3
Othar - 54 12,5

Adjusted EBITDA (as reported by Milacron) 41.0 219.6 2214

Lesgs: Adjustments to conform with Hillenbrand:

Cumency effect on intercompany advances 16 @1) 6.7
Lang-derm equity awards 3.2) (101} 2.4)

Adjusted EBITDA (conformed to Hillenbrand) 384 206.4 2184
Less: Cimcool adjusted EBMDA 16.4) (28.3) (26.59)

Adjusted EBITDA, excluding Cimeoal 5 33.0 177.1 § 191.56

Adjusted EBITDA by segment

Milacron ™ 3 415 2124 5 2252

Corporate 85) (353) (33.7)

$ 33.0 177.1 $ 191,

i

)
Incuses. Macron s segment ERITOA a3 if Milscran 'was 2 segment of Filen trand for the pencd s presened aboue




Reconciliation of Free Cash Flow & Free Cash Flow Conversion to Net Cash Provided by

Operating Activities

(% in millions) Years Ended September 30,

Operating Activities
Consolidated Met Income [A) $ 1262 § 812 5 1284 5 1168 § 1132 5§ 1112 § 654 § 1048 § 1061 § 623
Depreciation and Amortization 585 56.5 566 604 54,3 58.4 804 404 36A 282
Impairment Charge (D) . 634 - - . . - - . .
Change in Working Capital (28 .4) 4.6 333 51.2 (86.8) 226 {12.3) (18.8) (16.4) 16.9
Pension Setflernent - . - - 17.7 - - - . .
Other, Net $§ 226 § 426 8§ 2790 § OB 8§ 66 § (126) 8 (153) § 128 § 637 § (19.2)

Net Cash Provided by Operating Activities (B) 1789 248.3 246.2 238.2 105.0 179.6 127.2 138.2 189.5 1182
Capital Expenditures (C) (25.5) (27.0) (22.0) 21.2) (31.0) (23.6) {29.9) (20.9) (21.8) (16.3)
Acquisition of Businesses, Net of Cash Acquired (25.9) - - (235.4) - - (415.7) (44) (2408) (3715)
Debt Activity 2722 (174.1)  (147.2) 838 (262) (104.1) 3856 (162.3) 281 3342
Dividends (52.8) (52.1) {51.9) {51.1) (50.4) (49.7) (48.7) (47.6) (46.9) (46.2)
Other (4.2) (5.1} {11.1) {10.6) {7.1) 13.1 4.0 LT 108.2 448

Net Change in Cash $ 3428 § (100) § 140 $ 37 & (87) 5 153 § 225 § (953) § 171 § 632

Free Cash Flow (B-C) § 1534 § 2213 § 2242 § 2170 5 T40 § 1560 § 972 § 1173 § 1676 § 10198

Free Cash Flow Conversion (FCFHA+D)) 122% 154% 175% 186% 65% 140% 149% 112% 158% 110%
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